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AVIATION PRESS

Etihad becomes first airline in the Gulf to operate 
plastic-free flight

Singapore Airlines signs Tourism Memorandum 
with MMPRC

Under the one-year agreement, each 
organisation is expected to invest 
US$180,000 in cash and US$40,000 
to fund activities such as roadshows, 
joint marketing campaigns and 
familiarisation trips for media and 
travel industry representatives. The 
activities are aimed at visitors from 
Australia, China, Japan, Singapore, 
South Korea and the United States.
 
Tourist arrivals into the Maldives 
increased by 6.8 per cent year-on-
year to 1.48 million for calendar year 
2018. Since 2017, more than 30 percent 
of annual tourist arrivals into the 

Maldives have come from the above 
mentioned countries.

SIA first flew to the Maldives in March 
1984 with a weekly Singapore–Malé 
service, while subsidiary SilkAir 
launched four-times-weekly services in 
October 2015. Currently, SIA and SilkAir 
operate a total of 16 weekly services to 
Malé, offering convenient connections 
to other destinations in the SIA and 
SilkAir network.
 
“We are pleased to be working 
with MMPRC to boost travel to the 
Maldives,” said Singapore Airlines 

Senior Vice President Sales and 
Marketing, Mr. Campbell Wilson.
 
“This partnership enables us to play 
a more active role in promoting 
sustainable tourism growth to the 
country. With nearly 140 destinations 
in more than 35 countries and 
territories in the SIA Group network, 
we are also well-placed to support the 
development of the Maldives’ tourism 
sector.”

“I am very excited that the Maldives 
and Singapore Airlines have embarked 
on a joint marketing venture for the 

very first time,” said Managing Director 
MMPRC, Mr. Thoyyib Mohamed.
 
“This is a huge step forward for us in 
our effort to promote the destination. 
The campaign will address a key 
component of our strategy for 2019, 
and will cover promotions in six 
important target markets. I have 
no doubt that our partnership with 
such a prestigious airline will create 
incredible synergy and help raise the 
profile of the destination Maldives… 
the sunny side of life.”

The milestone flight is part of Etihad’s 
pledge to reduce single-use plastic usage 
by 80 per cent not just in-flight, but across 
the entire organization by the end of 2022, 
the airline said in a statement.

Etihad identified that over 95 single-use 
plastic products are used across its aircraft 
cabins. Once removed from the Earth Day 
flight, Etihad prevented over 50 kilograms 
of plastics from being landfilled.

Guests on board enjoyed replacement 
products including sustainable amenity 
kits, award-winning eco-thread blankets 
made out of recycled plastic bottles, tablet 
toothpaste and edible coffee cups while 
children were treated to eco-plush toys.

As a result of planning the Earth Day flight, 
Etihad additionally committed to removing 
up to 20 per cent of the single-use plastic 
items on board by June 1, the statement 
said. By the end of this year, Etihad will 
have removed 100 tonnes of single-use 
plastics from its inflight service, the airline 
announced.

Etihad Airways began daily scheduled 
flight between the UAE capital and 
Maldives on 2011. The Airline has been a 
key contributor to the Maldivian economy, 
supporting the vibrant tourism and fishing 
industry. 

Singapore Airlines (SIA) 
and the Maldives Marketing 
and Public Relations 
Corporation (MMPRC) have 
signed a Memorandum of 
Understanding (MoU) to 
jointly promote tourism 
and boost visitor arrivals 
to the Maldives.

Abu Dhabi-based national airline of the UAE’s flight EY484 to 
Brisbane on April 22, was the first airline in the Gulf region to 
operate a flight without any single-use plastics on board, in a 
bid to raise awareness about pollution on Earth Day.
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AVIATION PRESS

Sri Lankan Airlines formulates new 5-year Strategic 
Business Plan

The Strategic Business Plan, which was 
crafted entirely by the management 
of the airline under the guidance 
of the Chief Executive Officer of the 
national and the Board recognizes the 
enormous contribution of the National 
Carrier to the GDP of Sri Lanka in many 
different areas, including all export, 
import and leisure and envisages a 
corresponding increased contribution 
to the nation’s economy as the airline 
grows.

Mr. Vipula Gunatilleka, CEO said 
that having a sound strategy plan 
is important to any business and a 
business without a strategic plan is 
like a ship without a radar. Irrespective 
of the challenges the national carrier 
encounter, the business must go on 
and hence it is important to have a 
clear vision and clear strategies if 
the airline is to become a financially 
viable entity.  The Strategic Business 
Plan is to be presented for approval 
to the company’s shareholder, the 
Government of Sri Lanka. 

A key aspect of the Strategic Business 
Plan includes developing a route 
network to match customer demand 
and market opportunities, including 
new destinations in Europe, Africa, 
the Middle East, South Asia, the Far 
East and Australia, as opposed to 
the current limited point-to-point 
strategy. It also focuses on selecting 
a fleet that is cost effective and best 
matches the requirements of the route 

network; enhancing the customer 
experience by improving customer-
centricity throughout the airline; 
adopting best practices to improve 
productivity; growing online sales to 
reach a wider market in a more cost 
effective manner; greater employee 
engagement; and implementing a 
competitive cost structure through a 
greater cost consciousness throughout 
the company.  

SriLankan has already won several 
global accolades already this year 
including two ‘First Stars’ and a ‘Third 
Star’ at the Golden City Gate Awards 
at ITB Berlin 2019, the world’s largest 
travel trade event. In 2018, SriLankan 
2018 bagged the accolades of 
‘World’s Leading Airline to the Indian 
Ocean‘, ‘Asia’s Leading Marketing 
Campaign‘, and ‘Asia’s Leading Airline 
to the Indian Ocean‘ at the World 
Travel Awards 2018; and a ‘First Star 
Campaign‘ and two ‘Second Star 
Campaign‘ awards at the Golden City 
Gate Awards at ITB Berlin 2018.

The Strategic Business Plan has taken 
into consideration the varied impact 
of a wide range of market forces that 
affect the global air transport industry 
and in particular the region’s industry, 
including competitors, customers, 
suppliers and major costs such as fuel 
and currency fluctuation.

The Strategic Business Plan also 
calls for the strengthening of the 

route network through codeshare 
partnerships and alliances, especially 
by optimizing opportunities with 
oneworldmember airlines. The Airline 
would continue to be a catalyst for the 
development of Sri Lanka’s tourism 
industry by aligning its network with 
the country’s tourism strategy and 
carrying out joint marketing efforts 
with Sri Lanka Tourism.

The Strategic Business Plan also 
includes a new Vision, Mission and 
Company Values for the National 
Carrier; and places a suitably heavy 
emphasis on it becoming an airline 
of the digital age with the use of the 
most modern technology, including 
fast travel technology, CRM based 
service delivery, data security 
and system availability, and the 
automation of manual processes. 
A key area of focus would be staff 
productivity and motivation, including 
learning & development, harnessing 
talent, and employee engagement.

The Airline would also expand its use 
of standard operating procedures, 
global best practices, and re-
engineering of processes. The Airline’s 
core products would be enhanced 
through schedule optimization, on 
time performance; enhancements to 
the inflight entertainment and cuisine; 
employee skill development and 
enhanced service culture; an enhanced 
Business Class product and cabin 
reconfiguration.

Service Standards are to be enhanced 
through a comprehensive Customer 
Relationship Management process that 
will include enhanced service levels  
at all customer touch point; system 
driven engagement; revamping of the 
FlySmiLes loyalty programme; and 
social media interaction.

Digital transformation and technology 
adoption to transform  processes 
across the Airline have been identified 
as top priorities , including expansion 
of direct online sales and generation 
of  revenue from  new digital 
businesses; and introduction of more 
digital payment options to reach new 
passenger segments by implementing 
e-wallets, online-mobile commerce 
and community based selling to create 
a digital market place.

Increasing the ancillary revenue from 
the Group’s sub business units and 
subsidiary; including SriLankan Cargo 
introducing innovative cargo products 
to boost yield, and the use of freighter 
operations to support cargo carriage 
on the SriLankan fleet; development 
of SriLankan Engineering as a 
maintenance-repair-overhaul (MRO) 
organisation of choice; exploring the 
opportunities to expand SriLankan 
Ground Handling to serve regional 
airports; and upgrading the SriLankan 
Aviation College to university status 
together with the addition of several 
more international affiliations.

SriLankan Airlines has formulated a new five-year Strategic Business Plan for the period 2019-24 with the 
objective of transforming itself into a financially viable organization airline group with high brand visibility and 
a global reputation for excellence, while turning Sri Lanka into a strategic hub for air travel and air cargo in the 
Asia-Africa-Middle East region.
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NEW OPENINGS

Laamu Atoll’s Newest Luxury resort “Rahaa” set to 
open in July 2019

S Hotels & Resorts Creates Spectacular New 
Cultural Crossroads in the Maldives

Their unique location is what makes 
them special, as the atoll offers and 
glimpse into the history and heritage 
of Maldives alongside its natural 
wonders. The Deluxe Ocean View Villas 
and Superior Lagoon View Villas with 
en-suite bathrooms are fully equipped 
with bathtub and an outdoor shower.

The villas will have a porch for you 
to wake up and enjoy your coffee or 
read a book in the evening while fresh 
breeze from the lagoon and the sea 
soothe your body and mind. To make 
you feel homely, their linens and 
furniture are handpicked by industry 
professionals just to ensure your stay 
with them is unforgettable.

The Rahaa experience is tailor made to 
be a flexible fit regardless of whether 
you are on a honeymoon, family 
vacation, or an adventure trip. What 
makes the Rahaa experience unique 
is that alongside the natural wonders 
of Maldives, the resort aims to open 
up the local island life and culture 
of Maldives to tourists, offering a 

glimpse into the southern parts of the 
archipelago.

Whether it’s adventurous, romantic, or 
relaxing, Rahaa has something to offer 
for everyone. Be it unwinding at our 
spa with a massage, night fishing on a 
boat, or dancing the night away, you 
are sure to find something to suit your 
needs.

Rahaa aims to make Maldives more accessible for all classes of 
travelers who want to experience its pristine white sands and clear 
waters. The ultimate luxury resort in Laamu Atoll is set to open its 
doors in July 2019.

Opening in summer 2019, this 
spectacular project will encompass 
three independent islands fringing 
the Emboodhoo Lagoon in the 
pristine South Malé Atoll, just 
15 minutes by speedboat from 
Velana International Airport. Upon 
completion, CROSSROADS will offer 
two captivating hotels, SAii Lagoon 
Maldives and Hard Rock Hotel 
Maldives.

CROSSROADS Maldives is aptly 
named and specifically master-
planned as a global meeting 
place where travellers from 
around the world can experience 
authentic Maldivian culture from 
the past to the present. While 
many resorts focus solely on the 
country’s famous tropical scenery, 
CROSSROADS Maldives will also 
highlight its diverse cultural 
heritage.

“The Maldives is a truly beautiful 
destination - a tropical island 

paradise where guests can fulfil 
their vacation dreams. But there 
is more to this enchanting country 
than just sun, sea and sand. The 
Maldives has a rich history that 
has been shaped by its unique 
maritime location at the crossroads 
of different cultures.

The facilities that make up Phase 
One of CROSSROADS Maldives 
will encourage guests to delve 
deep into the diversity of the 
destination, whilst also embracing 
the country’s exquisite natural 
beauty,” commented Dirk de Cuyper, 
Chief Hospitality Officer, S Hotels & 
Resorts.

Central to this concept will be 
the Maldives Discovery Centre, 
a cultural attraction that will 
showcase Maldivian customs 
and cultures through interactive 
displays, video and hands on 
experiential adventures. The 
centre will also display and sell 

handcrafted products created by 
local people, women in particular. 

Scheduled to open in Summer 2019, 
CROSSROADS Maldives will feature 
an array of world-class attractions. 
Hard Rock Hotel Maldives will 
feature 178 rooms, suites and villas, 
plus family-friendly experiences 
and Hard Rock’s branded concepts, 
including a Hard Rock Cafe®, Rock 
Spa® and a Rock Shop® selling 
merchandise and showcasing music 
memorabilia.

SAii Lagoon Maldives will offer 
an original and inspiring new 
resort concept featuring a range 
of distinctive rooms, beach villas 
and overwater villas, as well as 
extensive water sports, cultural 
activities, wellness and world-class 
dining. 

To discover more about 
CROSSROADS Maldives, please visit 
www.crossroadsmaldives.com.
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Ooredoo Maldives: Appointment of New
Managing Director and Chairman

LUX* Appoints Regional Director of Sales and 
Marketing

Ooredoo Maldives has also 
welcomed Mr.Damian Philip 
Chappell as an Independent 
Board Director and as the 
Chairman of the Company, 
effective from 1st April 2019. 
Mr. Chappell is an Australian 
national who currently serves 
as the Chief Consumer Officer 
at Ooredoo Qatar, and has more 
than 17 years’ experience in the 
telecommunications industry. 
He has a Bachelors’ Degree of 
Applied Science, Information 
Technology from the Swinburne 
University of Technology, 
Australia.

With the two new appointments, 
Ooreedoo Maldives is confident 
that the company will continue 
to achieve greater heights in 
digitalization and contribute to 
the development of the Maldivian 
community. 

Ooredoo Maldives formerly known 

as Wataniya Telecom Maldives 
is a member of Ooredoo Group. 
Launched on the 1st of August 
2005, within less than a decade 
the company revolutionized the 
telecommunication industry 
of Maldives by introducing the 
leading edge technologies and 
telecommunication solutions to 
the valued customers.

With the aim to open up the 
opportunities of the digital 
age to local communities 
and businesses, the company 
continues to invest in the most 
advanced technologies and 
innovations, providing the first 
and fastest nationwide 4G+ 
network in the Maldives.

Ooredoo Maldives generated 
revenues of MVR 1,951 mn and a 
Profit after Tax of MVR 545 million 
as of 31 December 2018.

LUX* Resorts & Hotels is pleased 
to announce the appointment 
of Roshan Radhay as Regional 
Director of Sales and Marketing 
at LUX* South Ari Atoll and LUX* 
North Male’ Atoll, Maldives & 
Middle East. 

Most recently, Roshan held the 
role as Cluster Director of Sales at 
Shangri-La Barr Al Jissah Resort & 
Spa and Shangri-La Al Husn Resort 
& Spa in Muscat, Oman. He has 
previously held key positions with 
major leading premium brands 
such as Jumeirah Royal Saray in 
Bahrain, One&Only Seef Bahrain, 
One&Only Le Saint Géran and 
Sofitel SO Mauritius. 

Graduating with an MBA in 
Business Administration from 
MANCOSA, South Africa and a BA 
with honours in International 
Relations from People’s Friendship 
University of Russia, Roshan 
brings with him over ten years 
of demonstrated experience 
in luxury hospitality, sales and 
marketing with an exemplary 

track record primarily focused 
on hotel openings and business 
development. Additionally, 
Russian-born Roshan is fluent in 
English, French, Russian, Hindi and 
Mauritian-Creole.
 
“I am thrilled to be joining LUX* 
Resorts & Hotels. As the brand is 
growing at a very fast pace, the 
sky is the limit to what can be 
achieved thanks to the group’s 
progressive and forward-thinking 
approach to the industry as a 
whole. I look forward to working 
with the talented team and 
taking the properties to the next 
level,” says Roshan Radhay on his 
appointment. 

Sydney Pierre, Senior Vice 
President, Commercial at The LUX* 
Collective adds;  “With Roshan’s 
impressive record of proven 
success, we are thrilled to have him 
on board to further strengthen the 
relationship with our key partners, 
boost the growth of the group as 
well as continually execute with 
confidence and precision”. 

Ooredoo Maldives is pleased to announce the appointment of their Chief 
Executive Officer, Mr. Najib Khan as the Managing Director of the Company. 
This appointment was made pursuant to the retirement and resignation of 
the Chairman and Managing Director Mr. Khalid Ibrahim A Al-Mahmoud. He 
served as the Chairman of the Company since July 2012, and has immensely 
contributed to the growth of the Company. Under the guidance of his 
Chairmanship, Ooredoo Maldives has achieved several milestones in digital 
transformation enriching the lives of the Maldivians. 

NEW APPOINTMENTS
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ISLAND PRESS

Dive into Romance with Anantara Kihavah Maldives 
Villas’ Underwater Weddings

At Anantara Kihavah Maldives Villas, romance is anything 
but ordinary. A private island with only 80 villas dotting lush 
grounds, exclusivity is assured. A dedicated wedding planner 
from first thoughts to final details ensures your dream wedding 
comes to life in every way

The spa at The Nautilus Maldives – called ‘Solasta’ meaning 
‘radiant and bright’ – is dedicated to transformative moments, 
founded on the island’s guiding concept of ‘time stands still’. 

Solasta Spa: Making Time Stands Still

Make a statement with an underwater 
wedding. Your altar is a coral bed, 
your rings presented in a white 
shell. Exchange vows with a dive-
certified minister your witness, each 
moment captured by our underwater 
photographer. Adopt a coral to 
memorialise the occasion, returning 
on an anniversary to see how it 
blooms.

Your journey together back on land 
begins with professional hair styling 
and make-up for the bride. Dine on 
barbecued lobster prepared by your 
chef for the evening, and served by 
the butler on a candlelit stretch of 
beach.

Retiring to your villa, your Slumber 
Guru experience begins with a soak 
in essential oils in a candlelit bath. 
Unwind side by side with a lavender 
oil massage, then fall into the deepest 
of sleeps. Waking up the next morning, 
Champagne breakfast is served in 

bed. The perfect beginning of forever 
unfolds in paradise.

At Anantara Kihavah, wedding stages 
are limited only by your imagination. 
For those who wish to keep their 
feet on dry land, exchange vows in 
Kihavah’s signature underwater venue 
SEA as fish swim past floor-to-ceiling 
glass, wed on a palm-fringed beach 
at the resort, on a deserted island at 
sunset, in front of family on a private 
yacht, or over-water in a private 
residence.

At Solasta, which welcomes its guests 
24-hours a day, guests are encouraged 
to come for treatment when they wish 
and stay for as long as they need, 
with the standout treatment being 
an immersive, bespoke spa sequence 
designed for each guest by the spa 
specialist which can last for as long as 
they wish. For the unsure spa-goer, a 
selection of three-hour spa journeys, 
each designed for effectiveness at 
particular times of the day is a perfect 
starting point. These are ‘Dawn of the 
Senses’ for early morning energizing; 
‘Your Song’ for an afternoon refresh; 
and ‘Quiet Calm’ for evening relaxation. 

Of course it’s still possible to book a 
simple massage or therapy at any time 
of day or night from over 36 different 
treatments. Alongside a full range of 
‘classic’ massages, visitors will also 
find more uncommon offerings such 
as a volcanic stone healing massage; 

a ‘blue diamond’ facial; and ‘flower of 
guerande’ body wrap. 

Set on stilts over a lagoon, the spa’s 
three over-water treatment pavilions 
all have glass floors, a steam-
sauna and private changing room, 
while treatments use an alchemy 
of thoughtfully-sourced, effective, 
sustainable products from France and 
Hungary with local coconut oils, fruits 
and plants enhancing the experience. 
Therapeutic pre- and posttreatment 
bathing experiences take place in the 
spa pavilions’ outdoor decks under 
azure skies and above turquoise 
waters. 

Opened in February 2019 and with only 
26 beach and ocean houses on a tiny 
coral reefencircled island, The Nautilus 
Maldives is a bohemian hideaway 
located in Baa Atoll, a UNESCO 
biosphere reserve. 
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Jumeirah E-Butler - A Multi-Lingual Mobile Platform 
Introduced For Exceptional Personalized Service

Baa Atoll Summer Festival Returns for 2019

Guests staying at Jumeirah Hotels 
and Resorts can now experience a 
new personalized and convenient 
Jumeirah E-Butler service, direct from 
their smartphone anytime, anywhere.

The service enables guests to 
communicate with the resort via 
instant messaging applications, 
to request room service, book spa 
treatments, request housekeeping 
services, make dinner reservations, 
order drinks and snacks to the beach 
or even book a future stay. The 
new 24/7 service allows guests to 
communicate via mobile, quickly and 
efficiently at the touch of a button.

The Jumeirah E-Butler service will be 
rolled out across the entire Jumeirah 
Hotels and Resorts portfolio by 

June 2019. Offering service beyond 
expectations is a key brand pillar 
and this is one of the numerous 
initiatives being implemented.

José Silva, Chief Executive Officer, 
Jumeirah Group, said: “We are 
dedicated to continuously look for 
innovative, new and faster hospitality 
solutions to assist guests seamlessly 
and intuitively. Jumeirah E-Butler 
brings a more personal approach 
to service and is in line with our 
commitment to offer service beyond 
expectations.”

Pedro Deakin, President of 
Operations, Jumeirah Group, 
said “With Jumeirah E-Butler, we 
can delight guests by offering 
personalized service and more 

meaningful engagement, which goes 
hand in hand with high and luxurious 
levels of service. Through improved 
dialogue, we get a better insight into 
guests’ personal preferences and can 
tailor our service individually to each 
guest. Jumeirah E-Butler is a forward-
looking service to connect with our 
guests in an increasingly digital 
world. Guests can connect with us in 
their own time, wherever they are.”

The service will be rolled out through 
WhatsApp in all hotels with the 
exception of the hotels in China 
where Jumeirah E-Butler will be 
available through WeChat. Burj Al 
Arab Jumeirah guests can utilize both 
WhatsApp and WeChat to access the 
service.

Following the success of last year’s 
inaugural event, fellow Baa Atoll 
resorts joined the hospitality forces 
to host the second edition of the “Baa 
Atoll Summer Festival”.  The event was 
inaugurated by The Minister of Tourism 
Mr. Ali Waheed and General Manager 
of Amilla Fushi and Finolhu Mr.Mark 
Hehir with Executive Chef and special 
invitees on 2nd May 2019, at the 
Soneva Sand bank. 

From 8-21 July 2019, 12 resorts will 
come together for an island-hopping 
extravaganza in which guests can 
embark on a unique dine-around 
voyage encompassing Amilla Fushi, 
Anantara Kihavah, Coco Palm Dhuni 
Kolhu, Dreamland, Dusit Thani, 
Finolhu, Four Seasons Landaa, Reethi 
Beach, Royal Island, Soneva Fushi, The 
Westin Maldives and Vakkaru Maldives. 
Over a series of dedicated nights, the 
Summer Festival will showcase the 

best each resort has to offer in the 
culinary scene, reaffirming Baa Atoll’s 
reputation as a must-visit summer 
destination of distinction.

Officially commencing on Sunday 7 July 
2019, with a series of exclusive Sunset 
Cocktail events for guests, the Baa 
Atoll Summer Festival will showcase 
each participating resort welcoming 
their neighbours’ guests for a special 
set menu dinner in their featured 
dining restaurant on designated nights 
over two consecutive weeks. Each 
resort will showcase its own dining 
scene via a 3-course set menu priced 
at $120++ per person including a glass 
of wine, with special children’s menus 
also available. 

Complimentary inter-island 
transportation will be organised by the 
participating resorts on the featured 
night. Special arrangements can also 
be made on request for those who 
wish to repeat their experience in a 
specific resort at $25++ per person for 
shared boat transfers.

Each resort will also offer an action-
packed calendar of activities to 

keep the entire family entertained 
throughout the festival fortnight, from 
beach activities, conservation events, 
water experiences and more. This year 
will see the introduction of a round-
robin inter-resort Beach Volleyball 
Tournament between staff and guests, 
as well as a Full Moon Island Clean-up 
Day. 

Finally, on Monday 22 July, the festival 
closing ceremony will show the unity 
of 12 Resorts whereby everyone comes 
together for a day of fun in the sun on 
a sandbank at the heart of the UNESCO 
Biosphere Reserve; with a beach party 
for the guests, round-robin volleyball 
final match and the show-stopping 
Catamaran Regatta competition.





Did you discover the photography or the 
photography found you? What was it that 
captivated you from the beginning? In short, 
what is photography for you?

I was an 18-year-old student who took many 
day trips from Germany to Italy when I first 
began photography. I chose Italy considering 
its close distance from Germany. Those were 
the very first photographs of mine and today 
they are on display at Leica gallery in Frankfurt. 
I also attained first prize 1954 at Photokina, 
an annual trade fair held in Cologne, Germany 
for photographic and imaging professionals. 
I quickly became a professional freelance 
photographer photographing also the top Italian 
movie stars like Sophia Loren and Claudia 
Cardinale, making them famous. And they are 
still around and living. 

You have witnessed an era when tourism 
flourished across the Maldives, you have seen 
hope, change, development. What is the project 
that has left the most impression on you and 
your way of photographing it?

Different of my photos became famous and 
the symbol, the trademark of the Maldives, 
published worldwide.  It was a shot of a graceful 
coconut palm that reclined by the shores of 
Kuda Bandos. It was also the most published 
and stolen and copied photograph of mine. I 
captured the famous shot in 1976 while my wife 
comfortably sat over the portion of the half-
sunken tree reading a book. At that time, foreign 
visitors were not permitted to spend the night 
on the uninhabited islands. The then-President 
Ibrahim Nasir gave us a permit to stay on Kuda 
Bandos for few nights. Mr. Ahmed Adam, a good 
friend also in charge of building the first hotels 
like Bandos provided us with a Maldivian bed 
(swing) and a large mosquito net. 

What ingredients does a photograph need 
to become an image that can transmit and 
communicate with it?

For me, the essence of capturing the beauty 

of the Maldives through the camera lens was 
photographing the lush green vegetation, the 
never-ending silky-smooth sand surrounding 
the turquoise waters, the perfect round islands. 
These views are what the Maldives captivates 
visitors from around the world!

What first inspired you to create the postcards 
of the Maldives?

It was purely experimental. I never thought 
it would work out so well. Mr. Kandi Ismail 
suggested me to try it, so I first created four 
postcards of Villingili resort during its opening. 
Mr. Kandi Ismail (later Kaimoo – Embudu – 
Equator Village – Gan – Summer Island) needed 
the postcards and posters for marketing the 
Maldives in name of the government Tourist 
Agency.

Each person looks at things differently and 
interacts with them in his particular way within 
the environment. How do you learn to look 
at things? How to see a little beyond what is 
evident?

This is the secret of a professional photographer. 
Most people take pictures for themselves, 
but I take pictures for others. I do not shoot 
photographs that depict problems and violence, 
because it does not inspire people. I do not 
think there were 200 photographers around 
the globe that knew this business in the 70s 
inspiring people to escape the cold weather in 
winter. 

Photography is undoubtedly a powerful tool of 
language, what is your opinion on the current 
photography and how do you see its evolution in 
the medium term?

Maldivian photographers have come so much 
better now. They have mastered in capturing 
the right content to convince potential holiday 
seekers. During late 70s, many Maldivian 
photographers would be shooting photos of 
birds or flowers, but now many of them can 
shoot incredible wedding photography and make 

their clients happy. There are some extremely 
talented Maldivian photographers that I know, 
and are good at resort photography. There are 
several factors to consider when doing resort 
photo shoots, such as time, weather, natural 
lighting, the right angel, etc.

How was it like capturing aerial shots of the 
atolls and islands back in the good old days 
without drones?

It was a daunting task. I hired a four seater – 
one engine – Cessna from the Sri Lanka Airforce 
because only from above, from a plane you see 
the full beauty of the Maldives. Later I used 
helicopters and seaplanes, seldom a parasail 
– more dangerous. Once I lost three cameras 
landing in the open sea. 

What are you currently pursuing and what plans 
do you have on the horizon? 

I do not shoot resort photography anymore. 
Local photographers do a better job and have 
more time. I am planning to photograph some of 
the local island communities and their daily life. 
Once I have been on Kamadhoo/Baa Atoll for a 
week in the 1980s, a great experience. 

What’s your advice for aspiring photographers? 

Many people capture good photographs to create 
postcards, but often fail to sustain and replenish 
it. By the time, they generate revenue; they do 
not have funds to reprint it. There is also a great 
demand for resort photography. It is important 
to ask a good price even for the first job. If the 
photographer does a good first job he will get a 
second job. Working for free is not productive. 

Meet the man credited for bringing the Maldives on the world map of tourist destination 
during the early 70s, nearly 45 years ago. And since 1976 through his never-ending 

collection of picture-perfect postcards, posters and books that decorates the shelves of 
every souvenir shop across the country.

Exclusively for The Island Chief, we sat down with Michael in Malé to have an inspiring, 
reflective, insightful interview.

Exclusive Interview with Photographer

Michael Friedel

“secret of a professional 
photographer - Most people 
take pictures for themselves, 
but I take pictures for 
others.
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Tell us about your journey to becoming a Director at 
MMPRC – what triggered you to get involved in the 
tourism industry? 
 
I began my career in the Maldives government 
after completing school in 1990. My first job was a 
two-year contract with the Foreign Ministry at the 
Maldives High Commission in Colombo, Sri Lanka. 
Been my first job, the functions I attended very 
much paved me to network with many people. 
During that time there were many Maldivians 
traveling to Sri Lanka seeking medical treatments 
through government assistance. Some of my 
duties included working as a translator, receiving 
senior government officials and patients from 
Colombo airport, escorting them to hospitals for 
consultations and treatments and took care of every 
little detail until they returned to Malé. So, I was 
also the focal point of the High Commission then 
and very much enjoyed my work which also lead me 
to perform several roles at every department at the 
mission.  
 
Then I was promoted to the position of a Visa 
Officer, and worked for an year at the Visa section 
and wanted to return to Malé. I filed a transfer 
request and was transferred to the Department of 
Immigration and Emigration in Malé and worked 
there for two months before moving to the Tourism 
Ministry as a junior staff. I performed the duties of 
an executive at the Marketing Department at the 
Tourism Ministry, and was based at the information 
desk at Malé airport in Hulhule. It was another 
exciting venture since the information desk was 
the first point of contact for any tourist arriving 
Maldives and also a potential point to network all 
airport representatives, hotels, guesthouses and 
other tourism establishments.  
 
My next career move was at the Maldives Tourism 
Promotion Board (MTPB) in 1998. Then all the 
marketing and destination promotion of the 
Maldives was conducted by MTPB until 2010, then 
government established Maldives Marketing 

and Public Relations Corporation (MMPRC) that 
absorbed the work carried out by the former MTPB 
in destination marketing. 
 
During my newfound career in destination 
marketing, I also served as the Head Foreign 
Liaison Officer at the Maldives Government Tourist 
Information Office (MGTIO) in Frankfurt for a period 
of two years. I maintained close relations with key 
European travel agents and tour operators during 
that time and also organized several trade fairs and 
road shows. 
 
My journey then and still evolves networking with 
lots of amazing people and marketing Maldives as 
the most incredible destination for anyone to spend 
a holiday in.  
 
 Can you share with us what you feel has been the 
most valuable part in your career development to 
date, that has enabled you to get to where you are 
today? 
 
This is something I get asked often, especially 
how I have also managed to sustain my career in 
various government administrations. Firstly, I have 
been very patient and tolerant in adapting and 
accepting these changes. And, I always maintain a 
positive attitude at workplace, regardless of how 
inconvenient or challenging it gets at times.  
 
But, the most important element that has got 
me where I am today is my ability in building 
relationships and networking with people. A career 
in destination marketing and the tourism industry is 
all about maintaining relationships, not just having 
a list of people in your phone list or contacts file. 
 
If someone were planning a trip to the Maldives for 
seven days, what would you tell them to do? 
 
Many people we meet at travel fairs often think 
of the Maldives as an expensive destination, but 
the message we have been conveying them is that, 

anyone can have a holiday that suites their budget, 
especially with the number of accommodation 
options we have today. The Maldives has 
transformed so much in the past few years and 
there’s so much to do and see now. You’ll have to 
come, and experience to believe it!  
 
 What motivates you to continue doing what you do 
every day? 
 
I don’t consider my workplace as an employer, 
moreover I look at it as my home and my colleagues 
as my family members. I don’t just work because I 
get paid, but for the satisfaction and for the love of 
doing what I do at work.  
 
What is the key to building a successful corporate 
culture? 
 
It’s all about being sincerely passionate about what 
you do at your workplace. In my case, I don’t regret 
the amount of time it took me to get where I am 
today, because I work everyday with a lot of positive 
thoughts and energy around me.  
 
You have been a core member representing the 
Maldives destination marketing delegation at 
hundreds of travel and trade fairs over the past 20 
years, how has it changed then? 
 
Trade fair participation was very simple 20 years 
ago. We carried a few maps and posters of Maldives 
and attached it on a system stand ourselves to 
promote and market Maldives. But, we don’t do it 
anymore, in fact we do a lot of work now to prepare 
ourselves to take part in a trade fair today. There 
were times when we rented tv screens to view 
videos of Maldives, but today we use LED screens. 
Another major change is, back then it was more of a 
marketplace, but now every exhibitor will have their 
own booth. We have paid luggage excess fees for 
airlines to uplift promotion material for trade fairs 
in the past, but now we are more organized.  
 

Ibrahim Asim (IB), Director of MMPRC shared his journey, challenges and personal view with the 
Island Chief Team as a tourism industry professional in Maldives for the past 29 years

A Journey to the Sunny Side
Ibrahim Asim (IB)
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What is the biggest challenge that you have faced 
or are facing today in the work that you do? 
 
The financial constraints that we had in the past 
few years affected us very much. We weren’t doing 
adequate destination marketing in the past 3 to 4 
years.  
 
At WTM Africa 2019, what were trade visitors 
looking at for Destination Maldives? 
 
Africa has been a major market for us, even ten 
years ago. The results from our roadshow assured 
us that Africa will continue to be a positive 
market for Maldives tourism. We received a lot 
of assistance from Villa Hotels, Crown & Champa 
Resorts and Adaaran Resorts throughout the Africa 
roadshow, and that’s because they feel positive 
about Africa as much as we do too.  
 
We had good discussions with South African 
Airlines and Air Seychelles for better connectivity 
and support. We are expecting a positive outcome 
over the next few months from our takeaway at 
WTM Africa. 
 

 What could you say is your personal motto that 
stays with you throughout? 
 
NOTHING IS IMPOSSIBLE! We all have dreams in 
life, and they give us hope, a destination to aim 
for. When we dream of what might be, we are one 
step closer to what we might become. And the 
only force stopping us is our own mind. 
 
More and more youngsters are getting involved in 
tourism today. What advice do you have for those 
who want to take up destination marketing as a 
career? 
 
Don’t give up and it’s not an option! Even if you 
have to start from the scratch, don’t think you will 
always be performing those duties. Think positive 
and work hard to climb the corporate ladder in 
any component of the tourism industry. Always 
refrain from negative vibes.

A career in destination 
marketing and the 
tourism industry is 
all about maintaining 
relationships, not just 
having a list of people 
in your phone list or 
contacts file.
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LUX* North Male’ Atoll Unveils its LUX* Retreats a 
first of its kind in the Maldives

For more information visit our showroom 

Male’ Water & Sewerage Company Pvt. Ltd.

/MWSC.solutions @mwsc_mv @MWSC_Official

SERVICE
1995-2019

YEARS OF

FULLY CUSTOMIZED
SWRO Plants for Resorts
• Over 24 years of experience 
• Highest quality
• Affordable, durable, cost efficient
• RO Specialized expert team
• Consultation and after sale service

Maldivian Diver Zoona Naseem, Co-founder and owner of “Moodhu Bulhaa Dive 
Centre, Villingili” was awarded at the 2019 Ocean Awards - an initiative by the 
BOAT International and Blue Marine Foundation in recognizing individuals and 
groups that had the ‘most positive’ impact on the environment within their 
community. This is also the fourth consecutive year that the awards have been 
held.

Zoona has lodged more than 12,000 dives during her career and has taught 
11,000 individuals. After receiving the National Award of Recognition in the area 
of Diving in 2018, Zoona became a marine ambassador and an advocate for 
the environment. Since then, she has campaigned for the conservation of the 
oceans and also for Maldivian women to learn how to dive, so that they better 
understand what is at stake, as well as to pass on the knowledge to the future 
generations.

In addition, Zoona has also assisted in the development process of a 
government scheme, ‘Farukoe’, which translates to ‘Reef Child’, where children in 
the Maldives are able to experience what it’s like snorkeling in the coral reefs of 
their home.

Zoona was the first ever Maldivian woman to be qualified as a PADI instructor.

The scale of the LUX* Beach Retreat 
and the LUX* Overwater Retreat villas 
is extraordinary: built  on three stories, 
the penthouse-style villas built with 
design top of mind, present nearly 1000  
square-meters of play area, and offer an 
experience of luxury that is unparalleled 
in the Maldives.

This unique configuration of the LUX* 
Retreats, which can accommodate up to 
8 guests, appeals to  families and friends 
travelling together. The extremely private 
villas with their 24-hour butler  service, 
in-villa spa treatments, unlimited 
laundry service and a fitness area, 
sauna and hammam,  present the ideal 
spot for a celebration or a gathering. 
What sets these retreats apart is their  
immense rooftop overlooking a private 
infinity pool below. Residents of the LUX* 
Overwater Retreat  (997 sqm including 
389 sqm of indoor open space living) can 
even dock their yacht at their villa,  while 
guests staying in the LUX* Beach Retreat 
can enjoy their own stretch of beach.

The tastefully-decorated villas open 
onto an expanse of terrace bordering 
a large infinity pool and  gazebo, ideal 
for a dinner outdoors. The jewel in the 
crown is the rooftop, which provides 
ample  space for yoga, barbecues, movie- 
screenings, intimate, candlelit dinners 
with a shisha, cocktails  at sunset and 
spectacular views of the Indian Ocean.

The pioneering LUX* Resorts & Hotels 
team brings us its second property in 
the Maldives, on the  island of Olhahali, 
a six-hectare island fringed by a house 
reef steps of the beach. LUX* North  
Male’ Atoll is a short transfer from Male’ 
by speedboat or a 15-minute flight by 
seaplane.

“We are delighted to unveil the LUX* 
Retreats. It’s a room category of its 
own. We are happy to be  able to offer 
a new take on luxury from the carefully 
designed spaces and architecture to the  
overall service and surprises offered to 
guests by our lovely team members, each 
and everyone going  out of their way to 
ensure the unique LUX* experience. The 
LUX* Retreats are truly incomparable 
to  anything you’ve previously seen in 
the Maldives and they mark yet another 
milestone on our mission  to disrupt 
the Maldivian mould” says John Rogers, 
General Manager of LUX* North Male’ 
Atoll.

The 3-bedroom LUX* Retreats are subject 
to availability. Please contact stay@
luxnorthmale.com for  further info, offers 
and bookings.

LATEST NEWS

Maldivian Diver Honored at the 2019 Ocean Awards
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LATEST NEWSLATEST NEWS

Indian Actress Amruta Khanvilkar
celebrates International Yoga Day and Wellness 
Lifestyle in Maldives

Amruta has also appeared in Dance India Dance Season 2. She is also 
the winner of Nach Baliye Season 7 and was a judge at super dancer 
Maharashtra. With a strong fan base across her social media, she is 
also a well-known fashion enthusiast and a model who walked the 
ramp with Bombay Times Fashion Week and Pune Times Fashion Week.

Amruta is a yoga and pilate’s enthusiast and places great importance 
on wellness and yoga in everyday life. She will be leading the 
Sunset Yoga class at The Sun Siyam Iru Fushi this June to celebrate 
International Yoga Day, and share her wisdom and benefits of yoga for 
healthy lifestyle.

The Sun Siyam Iru Fushi will be celebrating International 
Yoga Day with renowned Indian Actress Amruta Khanvilkar 
who has worked in Bollywood and regional space for over 
10 years. She is featured in Bollywood films like Hattrick, 
Phoonk, Raazi and Satyameva Jayate. Amruta debuted in 
the Marathi regional space in the year 2016.

For more information visit our showroom 

Male’ Water & Sewerage Company Pvt. Ltd.

/MWSC.solutions @mwsc_mv @MWSC_Official
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1995-2019

YEARS OF

FULLY CUSTOMIZED
SWRO Plants for Resorts
• Over 24 years of experience 
• Highest quality
• Affordable, durable, cost efficient
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Kulhimas (Chili Tuna)

Ingredients

• 500g fresh tuna – diced into small pieces
• 3 tbps cooking oil
• 1 tbps tomato paste
• 1 cup onion – finely sliced
• ¼ cup curry leaves
• 1 tbps ginger garlic paste
• 1 Scotch Bonnet (Githeyo Mirus) – chopped
• 3 pieces of Pandan (rampe/raambaa) leaves – cut into ½ inch pieces
• 1 tbps cumin powder and cardamom (mix together)
• 2 tbps chili powder
• ¾ cup cooking cream (thick)
• Salt to taste

Prep: 10 mins

Cook: 20 mins

Yields: 4 servings

Method

• Heat the oil, sauté the onions, garlic, ginger, curry leaves, Pandan leaves.
• Add the chili powder, while stirring.
• Add the tuna and toss until all tuna pieces are well coated.
• Add salt, pepper, cardamoms, ½ cup cooking cream, water and cook on low 
heat, stirring occasionally.
• When the tuna is well cooked, add the remaining cooking cream and simmer 
for about a minute.

Courtesy of Sajid Ali Didi - Junior Sous Chef 
Amilla Fushi, Baa Atoll  

BON APPÉTIT

Our industry-leading printing solutions deliver 
exceptionally high quality print to create lasting 
impressions for your business. 

Our services include printing - large-format, books, brochures/ 
lea�ets, business cards, posters, calendards, ceramic tiles, �yers, 
greeting/invitation cards, letterheads, menus, name plates, photo 
books, cloth/fabric printing and glass etching. Additional services - 
laser cutting, plaque making, self-ink stamps, creative designing, 
die cutting, pins, shopping/gift bags, trophies and shields.

While celebrating over 20 years in the business we provide full 
color printing services onto any type of �at surface, including 
wood, plastic and metal.

We can help increase your savings!
We're your perfect printing partner.
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IMTM 2019 Sponsorship 
Signing Ceremony
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Ooredoo Color Run Addu, 
on Fri, 28th June 2019

Ooredoo Maldives announces new date for its Color Run in 
Addu City, for Fri, 28 June 2019. The update to the event date 
was motivated by feedback received from key stakeholders in 
Addu City, in order to facilitate more runners to be part of this 
fun filled event.

Ooredoo Color Run Addu was 
announced earlier this month, in 
partnership with the Ministry of Youth, 
Sports & Community Empowerment, 
as part of Ooredoo’s efforts to expand 
the run to more parts of the nation. 
The run aims to promote running as 
a fun way to achieve a healthy and 
active lifestyle, and continues to attract 
record-breaking crowds to participate 
in the fun-filled 5K. 

First held in 2017, Ooredoo Color Run is 
a simple 5K with lots of color and non-
stop fun, which is open for everyone 
over the age of six. Each kilometre 
covered during the run is rewarded 
with a burst of color powder at the 
color station. As the run is not a timed 

event, participants can choose to walk, 
jog, run or dance to the finish line, 
where their efforts are celebrated in 
style with color throws, finisher medals 
& a fantastic music show. The run also 
comes with fun awards for the Most 
Entertaining Runners and the Runners 
with the Best Costume, with fantastic 
prizes for the winners.

Similar to the Color Run in Hulhumale’, 
festivities will be continued throughout 
the day, starting with a Kite Festival 
in the morning. Ooredoo Maldives will 
open registrations for Ooredoo Color 
Run in Addu soon, through Ooredoo 
website. Stay tuned for more details via 
www.ooredoo.mv and its social media 
channels.

Official Signing Ceremony with 
the partners of the International 
Maldives Trade Market (IMTM) 2019 
was held at Maagiri Hotel. IMTM is a 
B2B international travel and trade 
fair held in the Maldives. IMTM2019 
is the second edition of its kind, and 
it aims to bring together 50 leading 
international tour operators and 
travel agencies, representative of 25 
countries to explore new opportunities 
and liaise with a major representation 

of Maldives Tourism Industry. 

In IMTM, the Hosted buyers are 
exhibitors and local accommodation 
providers come is as trade visitors. 
This concept ensures a cost-effective 
platform for the trade visitors, as 
they can meet International buyers 
interested to sell Maldives. This year 
IMTM will bring 25 International Buyers 
primarily focused on Guesthouses 
industry of Maldives.

All Sponsor and Partner Agreements 
were signed by Hawwa Shiuna Khalid, 
Managing Director at IMTM. Key 
partners include; Astrabon as the 
main partner of IMTM 2019, along 
with Villa Hotels and Resorts as the 
Accommodation partner, HDC as the 
Host partner, Stage core as the Event 
Partner and PSM as the main media 
partner. Today’s signing ceremony 
concluded with total of 26 partner 
companies.

This year IMTM is introducing a new 
component to their Fair format. IMTM 
has planned to collaborate with 
Aishath Azfa (an expert in sustainable 
development) and will be conducting a 
Sustainable tourism forum. The theme 
for the Forum is “Sustainable Tourism
as a tool for local development”. 

The Forum will provide a platform 
for dialogue within the Maldivian 
tourism industry on issues relating to 
sustainability of the Maldivian tourism 
sector. The Forum would gather focus 
on the key climatic and anthropogenic 
issues related to tourist activity 
while attempting to seek sustainable 
solutions based on international best 
practice, local initiatives, scientific 
research, technology and innovation.
The aim of this forum is to invite key 
decision makers of the industry to 
gain insight into the best practices of 
sustainable tourism worldwide, adopt 
and incorporate those practices
to achieve SDG’S in the Maldives.

IMTM is to be held at 26th and 27th 
June 2019 at Farukolhufushi, Phase 2, 
Hulhumalé.
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MATATO holds the Official Launching 
for Maldives Travel Awards 2019

Maldives Travel Awards celebrates the official launching of the awards for 
2019, with a special networking evening hosted at Grand Park Kodhipparu 
Maldives on 4 May 2019. The event was attended by professionals from the 
travel industry and commercial partners of the Travel Awards

During this event MATATO officially confirmed 
08 local companies as partners to the 2019 
edition of the Travel Awards. 
• Coca Cola:  Beverage Partner 
• Print Lab:   Printing Partner 
• Avas:   Online Media partner 
• Blak pvt Ltd:  Marketing partner 
• ELIYZ:   Photography partner 
• Loop Craft: Creative technology Partner 
• Lynx I Inc: Production Partner 
• Maldives Insider:  Travel Media Partner 
• Island Chief:  Travel Tabloid Partner  

This year will mark the 8th Anniversary 
for Maldives Travel Awards celebrated in 
three separate editions, People’s edition 
celebrates the achievements, outstanding 
contribution by individuals in the industry 
and the Guesthouse Edition honors the 
innovations and developments in the 
guesthouse sector which has opened new 

opportunities for the development of a 
sustainable tourism industry. 

This year MTA plans to host the award night 
for the Guesthouse Edition in Thoddoo, 
one of the leading guesthouse islands 
in Maldives. During the launching event, 
MATATO also signed with the Guesthouse 
Association of Maldives, securing the 
endorsement of the organization to promote 
the awards with the guesthouse sector.  

The annual gala night for Maldives Travel 
Awards marks the premier night of 
excellence in the travel industry of Maldives, 
bringing together the largest club of travel 
professionals and executives for an evening 
of celebration. 

In June 2019 MATATO will announce for the 
nominations in three editions of the awards.  
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Mohamed Ali
Executive Chairman
FALIM Group

Hassan Ahmed (Beybe)
Co-founder
Save the Beach Maldives

Rafil Mohamed
Director

IMTM

Abdul Bary
Owner

Holiday Village Retreat, Bodufolhudhoo

Ibrahim Naeem
Director General

Environment Protection Agency

Adam Azim
Managing Director
Maldives Water & Sewerage Company

An increasing threat to the fragility of the reefs of the Maldives is the presence of plastic in the ocean. Whilst this is lethal 
to marine flora and fauna, and to the ecosystem as a whole, in the capital Malé alone, residents use over 280,000 plastic 
water bottles daily. President Ibrahim Mohamed Solih launched a campaign in December 2018 to minimize single-use 
plastics, what more could we do to reduce plastic consumption and waste?

Frankly Speaking
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