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AVIATION PRESS

Velana International Airport welcomes Singapore Airlines 
first B787-10 Dreamliner

Qatar Airways and China Southern Airlines announces 
Codeshare Agreement

Singapore Airlines first Dreamliner 
B787-10 aircraft arrived at Velana 
International Airport (VIA) on 2nd 
September 2019. The aircraft’s 
configuration includes 36 Business 
Class seats and 301 Economy class 
seats. Dreamliner aircrafts are 
renowned for fuel efficiency, flies up 
to 8000 nautical miles non-stop.
On the evening of March 28, 1984 
amidst a backdrop of glamour and 
anticipation, an inaugural B747 landed 
to then Male’ International Airport. 
Since then on, for the past 35 years, 
Singapore Airlines has been crossing 
Asia from Maldives to Europe and 
most places in between. Today, as the 
world’s leading and respected travel 
Brands, Singapore Airlines offer the 
most extensive choice of journeys 

across the region. Between Singapore 
airlines and Silk Air 18 flights per 
week is scheduled from Singapore to 
Maldives.

A water salute was given to welcome 
Singapore Airlines first B787-10 
Dreamliner and a ceremony was held 
at the Maamehi Executive lounge 
to celebrate the arrival of this 
magnificent aircraft. The Singapore 
Airlines cabin crew was presented 
garlands at the lounge and corporate 
gifts were exchanged between 
Singapore Airlines and Maldives 
Airports Company Ltd.

The ceremony was attend by Chief 
Guest, Maldives Marketing and PR 
Corporation’s Managing Director 

Mr.Thoyyib Mohamed, Acting Managing 
Director of Maldives Airports Company 
Limited (MACL) Mr.Moosa Solih, Chief 
Executive of Maldives Civil Aviation 
Authority Mr.Hussain Jaleel and 
Singapore Airlines General Manager 
Mr.Ahmad Zuhri. The ceremony was 

also attended by staff of MACL and 
Singapore Airline’s ground staff. The 
evening ceremony concluded with 
a photo-shoot session and light 
refreshments. 

This agreement will enable China Southern Airlines’ 
passengers to book travel on Qatar Airways’ flights 
between Guangzhou and Doha and Beijing and Doha 
allowing one stop connections to more than 80 
destinations in the Middle East, Europe and Africa.

Qatar Airways first began flying to China in 2003 
with a service from Doha to Shanghai. Qatar Airways 
currently operates 45 weekly flights to seven Greater 
China gateways: Shanghai, Beijing, Guangzhou, 
Hangzhou, Chongqing, Chengdu and Hong Kong. 
In May 2018, Qatar Airways’ award-winning Qsuite 
Business Class experience debuted in China on 
the Shanghai route with Beijing receiving Qsuite in 
December 2018.

Qatar Airways Group Chief Executive, His Excellency 
Mr. Akbar Al Baker said: “In December 2018 when 
we announced our investment in China Southern 
Airlines, I noted the significant potential for 
cooperation between our two prestigious airlines. 
This codeshare agreement is the natural first 
step in us working together and leveraging our 
complementary strengths and resources to bring 
benefits to customers of both our airlines. Qatar 
Airways very much looks forward to the opportunity 
to further deepen our working relationship with 
this great airline and further enhance the travel 
opportunities for passengers across the globe.”

China Southern Airlines Senior Vice President of 
International and Corporate Relations, Mr. Wu 
Guoxiang said: “We are very pleased to have Qatar 

Airways as our codeshare partner. As a Skytrax 
Five-Star airline, Qatar Airways’ high service quality 
and massive network is very impressive.  Through 
the efficient Hamad International Airport, with its 
first rate service, passengers of China Southern 
Airlines will be able to enjoy the pleasant service to 
Doha. We very much look forward to enhancing our 
cooperation in the future and working together to 
bring more benefits to our customers.”

A multiple award-winning airline, Qatar Airways 
was named ‘World’s Best Airline’ by the 2019 World 
Airline Awards, managed by international air 
transport rating organisation Skytrax. It was also 
named ‘Best Airline in the Middle East’, ‘World’s Best 
Business Class’ and ‘Best Business Class Seat’, in 
recognition of its ground-breaking Business Class 
experience, Qsuite. Qatar Airways is the only airline 
to have been awarded the coveted “Skytrax Airline of 
the Year” title, which is recognized as the pinnacle of 
excellence in the airline industry, five times.

Qatar Airways currently operates a modern fleet 
of more than 250 aircraft via its hub, Hamad 
International Airport (HIA) to more than 160 
destinations worldwide. The airline has recently 
launched an array of exciting new destinations, 
including Rabat, Morocco; Izmir, Turkey; Malta; 
Davao, Philippines; Lisbon, Portugal; and Mogadishu, 
Somalia. The airline will add Langkawi, Malaysia and 
Gaborone, Botswana, to its extensive route network 
in October 2019 with Luanda, Angola; and Osaka, 
Japan, following in 2020.

Qatar Airways is pleased to announce codeshare cooperation with China Southern Airlines starting from January 2020. This codeshare 
agreement is the first step in the strengthening of cooperation between both airlines, since Qatar Airways acquired 5 per cent of China 
Southern Airlines in December 2018.
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AVIATION PRESS

Royal Jordanian begins scheduled charter service to 
Maldives

Frank Meyer, Chief Digital Officer, Etihad Aviation 
Group said: “Enhancing the guest experience is 
at the heart of what we do. Knowing travelers 
increasingly turn to digital channels to manage their 
journey, we completely redesigned our website to 
provide a superior digital experience.”

According to Maldives’ Tourism Ministry, there is 
a 19.7% increase in the number of travelers from 
the Middle East who visited in the first six months 

of 2019 when compared with the same period in 
2018. The arrivals from Middle East were 27,679 from 
January to June 2019 and this represents an increase 
of 19.7% when compared with 2018, which welcomed 
23,130.

Founded in 1963, Royal Jordanian is based at Queen 
Alia International Airport in Amman, Jordan and 
operates an extensive network throughout the 
Middle East, Asia, Europe, Africa and North America. 

In 2007, Royal Jordanian was partially privatised, 
a rarity in the Middle East among flag carriers. 
The carrier also joined the oneworld alliance in 
the same year. The Jordanian Government owns a 
majority stake in the airline.

Royal Jordanian, the national 
carrier of Jordan commenced 
a scheduled charter service to 
Maldives with its first flight, 
Boeing 787-8 aircraft on 28th 
September 2019. The charter 
operation will continue with 
one weekly flight until 16th 
October 2019, offering nonstop 
service between Queen Alia 
International Airport in Amman 
and Velana International Airport 
in Male’.
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NEW OPENINGS

Emerald Maldives Resort & Spa opens

Pullman launches all-inclusive resort in the Maldives

The 5-star resort, located in the Raa Atoll in the 
Northern Maldives archipelago, boasts a 20-hectares 
island with 120-hectares lagoon, and is surrounded 
by over 1.7 km of house reef, white sandy beaches 
and crystal-clear waters. 

The 120 villas are divided into 11 different villa 
categories all with full privacy, including the biggest 
Royal Beach Villa (900 sqm) of the Maldives. They 
are designed using a selection of lavish materials 
such as bamboo, natural stones and “Langhi Langhi” 
leaves, combining the tropical atmosphere of the 
island with the elegant touch of the modern interior 
style of the villas. The resort has also a private 
marina with direct access for seaplanes.

“With the Emerald Maldives Resort & Spa, we 
wanted to create a real sanctuary from the external 
chaotic modern life, able to accommodate both 
couples in search of relax and intimacy and families 
looking for a more playful experience ensuring 
well-being for both children and parents,” Simone 
Scarapicchia, Partner and Director of Sales & 
Marketing for Emerald Maldives Resort & Spa, said.

“We want to stimulate the creation of long lasting 
memories for all of our guests by offering a 
surprising and original elegance, meeting and 
exceeding expectations at all times to make our 
guests experience what we call the ‘Sustainable 
Elegance’ of the Maldives.”

The Emerald Maldives Resort & Spa offers a new 

take on Deluxe All-Inclusive dining with 4 concept 
restaurants, delivering extraordinary flavors and 
a culinary experience for all five senses. Guests 
can choose between the Aqua Restaurant, offering 
a lavish buffet with a variety of international 
cooking stations, the Beach Club Grill, a unique 
dining location offering a combination of taste 
and elegance on the beach, Le Asiatique, which is 
the perfect choice for those who wish to taste a 
delicious selection of Asian cuisine created by our 
Asian Chefs, and the “Amazònico Restaurant” that 
offers Central and South America traditional cuisine.

The resort offers a wide range of facilities: The 
Emerald Spa with Thai and Balinese treatments in 
the privacy of its 10 air-conditioned bungalows; 
the Water Sport Center; the big Sport Center with 
tennis and paddle courts and, an in-door gym fully 
equipped with Technogym equipment. Highly skilled 
diving certified instructors are available at the 5 star 
PADI Diving Center, to offer guests the opportunity 
to experience the vibrant reefs surrounding the 
island and Raa Atoll.Families with children from 4 to 
12 years old, can also enjoy the convenience of the 
Dolphin Kids Club.

Emerald Maldives Resort & Spa has been built by 
Emerald Collection, an Italian company specializing 
in the construction and management of luxury 
resorts in East Africa and the Caribbean, operating 
for years as the leader in hospitality in Zanzibar, 
where two new hotel projects are soon to begin 
construction.

The Emerald Maldives Resort & Spa, a 
proud member of The Leading Hotels of the 
World, has opened its doors to the public on 
1st August 2019.

Set amidst 18 hectares of lush tropical flora and fauna on the Gaafu Alifu Atoll, Pullman Maldives Maamutaa Resort opened its doors 
on 25th September 2019. The all-inclusive resort boasts 122 decadent villas, including two exclusive Aqua Villas featuring bedrooms 
submerged beneath the turquoise waters for a truly memorable experience of the region’s marine life up close. The Royal Suite is a 
resort within a resort and provides complete privacy and indulgence including a high degree of personalized services.

Featuring a range of over-water and beach 
side villas, Pullman Maldives Maamutaa is 
surrounded by lush vegetation, a natural 
lake and sun-kissed beaches, plus one of the 
region’s largest and deepest lagoons. With 
water temperatures slightly colder than many 
other islands, the richness of the marine life 
and the colors of the coral are unparalleled. For 
example, this is the only place where divers can 
spot up to 13 species of sharks in the water.

“We are delighted to be shining the spotlight 
on the Maldives once again with the launch 
of our fifth Accor property. Pullman Maldives 
Maamutaa Resort is a stunning addition to 
the premium segment and we look forward 
to welcoming global nomads to explore the 
spectacular marine life of Gafu Alifu Atoll 
and its surrounding diving sites,” said Patrick 
Basset, Chief Operating Officer (COO) of Upper 
Southeast and Northeast Asia and the Maldives 
at Accor.

Pullman’s well-being approach focuses around 
the four pillars of Sleep; Sport; Food; and Spa 

and here it’s all about bringing guests as close 
to nature and the outdoors as you can get. 
Fitness enthusiasts can start at the resort’s 
Fit Trail island jogging track with five fitness 
stations offering a variety of physical trails, or 
level up with a complete boot-camp Raaveriya 
Workout experience that kick starts with 
callisthenics followed by an invigorating run on 
the beach and a refreshing swim in the lagoon. 
For complete restoration of the body, mind 
and soul, choose from a selection of signature 
facials, body treatments and massage therapies 
available at the resort’s Spa by Phytomer, which 
features eight treatment rooms perched over a 
shallow, white sand lagoon.

“With our generous all-inclusive offering, 
we look forward to welcoming guests to the 
Pullman Maldives Maamutaa Resort where they 
can explore the island’s sandy beaches, nature 
trails and renowned diving sites while enjoying 
a full wellness and culinary journey,” said John 
Bendtsen, General Manager of Pullman Maldives 
Maamutaa Resort.
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Sun Resorts 
Appoints 
Francois Eynaud as  
a  Chief Executive

Laurent Chancel Appointed as General Manager at Cheval 
Blanc Randheli

Thomas Weber 
assigned as 
General Manager 
at Dusit Thani 
Maldives

Sun Resorts has announced the 
appointment of a new Chief Executive, 
Francois Eynaud on 1st September. 

Francois Eynaud previously worked as
Chief Executive at Veranda Leisure &
Hospitality. Eynaud brings to Sun Resorts
the knowledge gained over an extensive
career in the hospitality industry, with a
solid track record of strong leadership
capabilities.

Eynaud stated: “I look forward to steering 
Sun Resorts through an exciting time as 
we continue to strengthen the group’s 
market positioning, and raise the bar in all 
levels of service and hospitality across our 
properties”.

“With a strong and popular portfolio
across Mauritius and the Maldives, we
have a constant desire to improve and
reinvent our offering by evolving our
guest experience and facilities. I look
forward to present our latest updates
to the market and continue to increase
interest and awareness.”

Headquartered in Mauritius, with over 
three decades of hospitality experience, 
Sun Resorts owns and manages five 
unrivaled resorts in two of the world’s 
most coveted holiday destinations in the 
Indian Ocean: Mauritius and the Maldives.

Located on some of the finest beaches in 
the world, each of its luxury properties 
offers guests a unique holiday experience, 
meeting the needs and expectations of 
today’s diverse traveler.

Dusit International, one of 
Thailand’s leading hotel 
and property development 
companies, is pleased to 
announce Mr. Thomas Weber 
been appointed as the new 
General Manager of Dusit Thani 
Maldives as of September 16, 
2019.

Mr.Thomas brings with him more 
than 25 years of international 
experience leading pre-
opening and operational 
hotels for brands such as Sun 
International, Hilton, Mövenpick, 
and The Leela. During his 
career, he has worked in seven 
different countries, including 
Hong Kong, South Africa, Saudi 
Arabia, India, Kenya, Switzerland 
and the Maldives. He began 

his management positions as a 
Food and Beverage Manager and 
worked his way up to become 
Executive Assistant Manager, 
General Manager and Regional 
General Manager.

Prior to joining Dusit 
International, he held the 
position of Regional General 
Manager Maldives for the five-
star Diamonds Thudufushi 
Resort and Athuruga Resort, 
both under the Planhotel 
Hospitality Group. He was also 
involved in the pre-opening of 
Sandies Bathala, a new resort 
with 70 rooms and overwater 
villas.

Laurent Chancel has been appointed the new General 
Manager at Cheval Blanc Randheli starting from 1st 
September 2019.

Laurent Chancel had filled the role of Resident 
Manager, working closely with Renato W. Chizzola for 
two years’ prior the appointment.

During the pre-opening in 2013, Laurent Chancel First 
joined the Cheval Blanc Randheli as the Director of 
Culinary and had immensely involved himself in the 
culinary art and fine dining at the resort. With his 
first-hand experience, morals and know-how, the 
culinary art concept at Cheval Blanc Randheli has been 

shaped and built from its inception. Additionally, he 
built the foundation for the teams to excel in their art 
and passion, illustrating Cheval Blanc’s core values of 
savoir-faire and creativity.

Laurent Chancel returned to the Maldives as a Resident 
Manager in 2017 after working as the Resident Manager 
at Cheval Blanc St-Barth Isle de France. During the 
time, he took a very hands-on approach to overseeing 
and guiding the operation. The Cheval Blanc family 
was beyond satisfied for one of their own talented 
members to take lead and move in pursuit of success 
for Cheval Blanc Randheli.
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ISLAND PRESS

Soneva has unveiled two breath-taking new additions to 
its portfolio of villas and private hideaways

Just steps away from the beach and 
hidden amongst lush tropical forest, 
both residences have been designed 
to exist in perfect harmony with 
the unspoiled setting and Soneva’s 
one-of-a-kind ‘no news, no shoes’ 
philosophy. Each celebrates the 
wonders of nature–with expansive 
al fresco decked areas and terraces, 
verdant private gardens and open-
air bathrooms with sunken baths and 
outdoor rain showers.

Named after its incredible views of the 
sun setting over the horizon, Villa 43 
Sunset Reserve is one of the largest 
and most luxurious residences on the 
island. Centered around an ancient 
Banyan tree, it features a cluster of 
six buildings that are interconnected 
by extensive wooden walkways and 
elevated terraces. The vast main 
swimming pool comes with its very 
own water slide and sunken seating 
area, while a second pool sits just 
outside the master suite. The seashore 
is just a few feet beyond, with pristine 
white sands and crystal-clear waters 
that are ideal for snorkeling.

The 2,518 sq m (27,104 sq ft) Villa 

43 achieves the perfect balance 
of secluded spaces and convivial 
communal living–private bedroom 
suites, living rooms and terraces with 
over sized daybeds are perfect for 
quiet moments of reflection, while 
family and friends can spend precious 
time together in the open plan living 
and dining areas, TV suite and well-
appointed library.

The generously-sized master suite 
features its own living room, as 
well as Soneva’s signature open air 
bathroom–surrounded by a tranquil 
water feature, it includes a deep, 
sunken bath, steam facilities, indoor 
and outdoor rain showers and his-
and-hers sinks. The main guest suite 
also features an al fresco bathroom, 
while three additional guest bedrooms 
include ample en-suite bathrooms 
and showers. For younger residents, 
there is a separate children’s bedroom 
which also features an en-suite and 
additional nanny’s room.

A true haven from the outside world, 
Villa 43 features its very own private 
gym with the latest fitness technology, 
plus a dedicated spa suite, complete 

with sauna and steam room. For 
wine connoisseurs, there is also a 
substantial cellar with a selection of 
the world’s finest vintages.

The four-bedroom Villa 38 is found on 
the serene sun rise side of the island. 
Also situated just next to snow-white 
sands, the two-story villa is partly 
encircled by a vast, curved swimming 
pool, which can be accessed directly 
from both ground-floor bedroom 
suites and also features a lengthy 
slide. Large decked areas overlook 
the pool and the beach beyond, 
and include comfortable loungers 
and daybeds, dining areas and a 
sunken seating area for relaxing and 
entertaining.

The 1,525 sq m (16,415 sq ft) Villa 38 has 
a maximum occupancy of eight adults 
and four children. On the ground floor, 
there is an open-plan, double-height 
living area which is filled with light 
and a sense of space, plus a dining 
room, kitchen and pantry, as well as 
a spa suite, which features a sauna 
and steam room. The master bedroom 
suite and guest bedroom both 
include an extensive outdoor garden 

bathroom, with sunken baths, outdoor 
rain showers and water features.

Upstairs in Villa 38, there are two 
additional guest bedrooms with 
en-suite bathrooms, dressing rooms 
and private balconies, as well as a 
fully-equipped private gym. A first-
floor decked area offers an incredible 
vantage point over the Indian Ocean–
with a dining table and plush daybeds, 
it is a tranquil spot to start the day 
watching the stunning Maldivian 
sunrise.

Both Villa 43 Sunset Reserve and Villa 
38 are Private Residences, part of 
the exclusive Soneva Villa Ownership 
Program –the first and only developer 
to offer high-end, luxury homes 
to foreign owners in the Maldives. 
Currently operating in Soneva Fushi 
and Soneva Jani in the Maldives, as 
well as Soneva Kiri in Thailand, each 
Private Residence is a completely 
bespoke home-away-from-home, and 
has been carefully located to ensure 
that owners enjoy maximum privacy 
while remaining close to Soneva’s first-
class services and amenities.

Soneva has unveiled two breath-taking new additions to its portfolio of villas and private hideaways at Soneva Fushi, the world-
leading resort in the idyllic Baa Atoll in the Maldives. Scheduled to be ready for occupancy by Christmas 2019, the six-bedroom Villa 
43 Sunset Reserve and four-bedroom Villa 38 will set a new standard of desert island luxury.
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Fairmont Maldives Unveils New Underwater Art 
Installation By Jason DeCaires Taylor

Home in Nature: Brand new 
Beach Hideaways at Four 
Seasons Resort
Maldives at Kuda Huraa

Conceptualized by Taylor, the new 
abstract sculptures are inspired by the 
natural beauty of the coral reef and have 
been designed to imitate the ethereal 
formation of coral colonies. Rising from 
ten, semi-submerged plinths within the 
Coralarium, the installation aims to raise 
awareness of the threatened ecosystem, 
educate guests about the underwater 
world and rehabilitate the reef. Rising 
from the sea into the sky, the tessellated 
sculptures act as a visual connector 
between the aquatic world, and the land.

This structure and submerged artwork 
has been designed to act as an artificial 
reef that with time will provide a habitat 
for the expansive lagoon’s marine life 
– sculptures rising up to five meters in 
height attract fish and crustaceans with 
their ceramic ‘starfish’ structure with 

cubby holes providing a hiding place for 
fish and shellfish. This gives the resort’s 
guests close encounters with the marine 
species while swimming and snorkeling 
between the works of art with a marine 
biologist or on one of the specially 
curated evening snorkeling tours.

Having created these environmentally 
beneficial underwater museums across 
the world, Taylor is adept at constructing 
works that become a part of the 
ecosystem, using non-toxic, marine-
grade compounds that are free from 
pollutants.

Fairmont Maldives opened its doors 
in May 2018, Fairmont Maldives Sirru 
Fen Fushi is an idyllic island paradise 
dedicated to educating the next 
generation of Eco-conscious travelers.

With the coral regeneration project; 
educational exploration of the coral
reef, in-house marine biologists, a
water distillery and, in early 2020, the
installation of solar panels, the resort
strives to protect and restore the well-
being of local ecosystems. 

Scattered like strings of pearls across 
the sparkling waters of the Indian Ocean, 
the coral atolls that make up the tiny 
nation of The Maldives attract travelers 
seeking the sun, sea and sand with some 
of the most beautiful islands in the 
world.

Capturing the all-embracing ocean 
village vibe at Four Seasons Resort 
Maldives at Kuda Huraa, new beach 
hideaways offer a connection to nature 
and a reconnection to self.

Flanked by the welcoming embrace 
of a lapping lagoon, lively gardens 
and genuinely caring staff, two new 
accommodation categories provide the 
perfect spot to relax and recalibrate: 
the recently unveiled Two- Bedroom 
Beach Pavilion with pool and 10 Deluxe 
Beach Pavilion with Pool. An exclusive 
selection is ready now with the rest 
launching December 2019.

Soothing sounds abound with feature 
fountains splashing into spacious, 
extended pools creating a relaxing 

oasis vibe. Additional garden seating 
and relaxing daybeds offer more 
space to sit and soak up the gorgeous 
surrounds. The new “island-view-
and-hues” palette continues the 
indoor-outdoor union: light and 
bright interiors are enlivened by bold 
bougainvillea accents; driftwood-
coloured floors ensure the ocean 
energy is ever present; and a new 
pool-view “portal” window creates a 
living picture.

“Every detail of Kuda Huraa has been 
designed to offer ease of experience, 
from spontaneity of service to the 
wellness-inspired activities that 
reset your mind,” explains Randy 
Shimabuku, General Manager. “Our 
reimagined beach hideaways set the 

‘at home in nature’ scene for all of this 
to unfold.”

• Two-Bedroom Beach Pavilion with 
Pool: A spacious, steps-from-the-sand 
family sanctuary.  Two bedrooms and 
bathrooms ensure a freedom of space, 
while a free-form plunge pool, private 
garden and gazebo invite outdoor 
lounging and living.

• Deluxe Beach Pavilion with Pool: 
Holiday-home havens set in their own 
garden surround with direct yet private 
access to the beach.  Fling open the 
bedroom double-doors to soak up 
the sunshine and tropical views from 
the cocooning comfort of the private 
plunge pool, thatched bale daybed or 
lush lawn.

Kuda Huraa’s enchanting and 
endearing island community is rooted 
in ocean devotion, sublime service 
and effortless ease – something that 
can only be earned through twenty 
years of getting it right.  Multiple 
depths of marine magic include 
the destination’s top Water Villa 
accommodations; pioneering coral 
and turtle conservation at the Marine 
Discovery Centre; world-class surfing 
tuition and annual Surfing Champions 
Trophy tournament; abundant water 
sports and diving, plus awe-inspiring 
ocean excursions from shark snorkel 
safaris to starlit sandbank.

Fairmont Maldives Sirru Fen Fushi resort has relaunched its famed underwater art installation with a 
series of new sculptures, designed to imitate coral colonies, rising from ten semi-submerged plinths by 
celebrated British environmentalist and Eco-artist Jason deCaires Taylor.
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Armando Kraenzlin began his Four Seasons 
career as an Executive Assistant Manager with 
Four Seasons Hotel Jakarta. He has since held 
various senior management roles with the 
company in India and at the Maldivian properties 
of Kuda Huraa, Landaa Giraavaru, Four Seasons 
Explorer and Voavah Private Island, as well as 
regional roles encompassing Bali, Vietnam, 
Langkawi and Mumbai. He is Swiss-born and a 
hotel management graduate from the Lausanne 
Hotel School, Switzerland.

We are proud that many 
of our graduates now 
hold managerial positions 
– in the Maldives and 
overseas – while others 
have become successful 
entrepreneur

Regional Vice President and General 
Manager of Four Seasons Resort 
Maldives at Landaa Giraavaru

Armando 
Kraenzlin

EXCLUSIVE INTERVIEW 

“ Tell us a little bit about yourself.

My parents ran an interior design company that specialised 
in hotels and restaurants. As a child, I’d spend my holidays 
visiting their clients around Europe and other nearby 
properties. From my parents, I learnt the impact of design 
on customer experience, an appreciation of how luxury 
hotels and restaurants were envisioned from concept stage, 
and the elements that made them operational. 

Growing up, my goal was to have my own restaurant so I 
attended hotel school to gain a deeper understanding of 
the hospitality industry as a whole. I had always loved to 
travel and while studying, realised the opportunities the 
industry would offer me to see the world.  Asia had always 
held a special place in my heart, and after a year working in 
Saudi Arabia, I moved first to Malaysia and then to Thailand. 

While in Thailand, I worked in a luxury resort styled between 
two traditional fishing villages. We created initiatives and 
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experiences that helped preserve our neighbours’ heritage 
while offering guests authentic insights into the local way 
of life.  As so many of the staff were local, they were also 
empowered to share their culture. It was a win-win for 
everyone and the first indication of the kind of hotelier I 
wanted to be: as equally committed to the local community, 
environment and staff as to the guests.

In 2000, I was offered the chance to join the team at Four 
Seasons Resort Maldives at Kuda Huraa, two years after it 
had opened. It was one of the country’s original pioneers 
of five-star luxury, and the market was very different back 
then. There were challenges, but everything about the 
country appealed to me – the people, the beauty above 
and below the waves, the weather – and I was determined 
to make it work. An 18-month position turned into 6 years. 
I briefly left the Maldives for 3 years to open Four Seasons 
Hotel Mumbai but soon returned as General Manager 
of Four Seasons Resort Maldives at Landaa Giraavaru, 
two years post opening. I had lived on Landaa during 
construction and had enjoyed working with the architect 
and construction team in the pre-opening phase. During 
this time, the Resort had become my ‘baby’ so coming back 
gave me the chance to nurture it and to help it grow. I have 
lived in the Maldives for more than 16 years and feel very 
much at home here.

What are some of the most defining moments of your 
career?

The 2004 Indian Ocean tsunami was life-changing. We were 
fortunate not to suffer any loss of life at Kuda Huraa but 
the Resort was closed for 18 months and we faced many 
challenges. We pulled together to raise money, deliver 
supplies to badly hit islands, and relocate our colleagues 
overseas – Washington, Dallas, Shanghai, France and the 
UK among other places – to continue their employment. 
Many are now back here in the Maldives while others have 
continued with our sister properties around the world; to 
this day those experiences unite us more as family than as 
colleagues.

Four Seasons Hotels and Resorts has been creating 
properties of enduring value using superior design 
finishes, exemplifying style and luxury since the company’s 
inception. What is the impact expected in guest experience, 
hotel operations and design philosophy?

Four Seasons guests worldwide have a certain level of 
expectation, which the company aims to exceed in every 
hotel or resort. A key consideration when it comes to 
design philosophy, guest experience and operations is 
connection: to each destination, culture, environment, and 
perhaps most importantly of all, the people. Four Seasons 
values its staff as its greatest asset, and empowers them to 
be the custodians of the guest experience while inspiring 
them to be the best they can be; only this can bring the 
design, style and luxury to life. Whether you’re visiting a 
remote resort or a buzzing metropolis, the company aims 
to unlock parts of the destination that guests can’t access 
themselves, and elevate the experience in a way that 
is unique to each individual. Often, this is through the 
thoughtful touches of our staff; the deeper connections 
they make with guests; and because they are sharing 
experiences that are meaningful to them. 

How do you define luxury? And, how does the Four Seasons 
brand intertwine luxury with environmental sustainability? 
Please elaborate on the philosophy behind the Four Seasons 

brand’s consistent focus on environmental sustainability.

Luxury means many different things to many different 
people. I believe that for many of the guests who stay with 
us, luxury is the full enjoyment of quality time with the 
people that are most important in their lives. We obviously 
have a huge role to play in that but to ensure our operations 
are sustainable, we also have to mitigate our impact 
wherever possible. In this way, luxury and sustainability 

have to operate hand in hand. By transplanting thousands 
of coral frames we not only regenerate local reefs but 
improve guests’ snorkelling experience; our water bottling 
plant and collaboration with Parley on nearby islands helps 
keeps waste out of the Maldivian oceans and improves 
our surroundings, our Turtle Rehabilitation Centre, fish-
breeding program and Manta Trust research team preserve 
the surrounding UNESCO waters while offering guests 
fun and educational experiences. By involving all of our 
team members and guests in a common goal of preserving 
and protecting the planet, we aim to break down that 
misnomer that luxurious can’t be sustainable. There are 
many challenges but there are equally many steps that can 
be taken to make a difference.

For almost two decades, Four Seasons Resorts Maldives has 
been running one of the most successful apprenticeship 
programs in the Indian Ocean. How has this shaped the 
future stars of the hospitality world? 

We implemented the program in 2001 to find a way to offer 
more on-site opportunities to local youngsters. We visited 
a lot of islands to interview candidates and realised that 
we could offer training in many more areas – housekeeping, 
engineering and front desk among others – and that there 
was, at that time, nowhere else in the country where 
young hoteliers could commit to gaining that kind of 
experience, discipline and knowledge. We started with 
five students and will be entering our twentieth year with 
an intake of 65 apprentices taking our total to over 600 
graduates since inception. Modules now include options 
like marine biology and diving, and the apprenticeship is 
a government-approved vocational training scheme.  We 
are grateful that the government continues to support our 
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endeavours in this way and are proud 
that many of our graduates now hold 
managerial positions – in the Maldives 
and overseas – while others have 
become successful entrepreneurs. Many 
recommend the program to their cousins, 
siblings and neighbours, which also gives 
us the confidence that they have enjoyed 
the experience. 

The second edition of the Baa Atoll 
Summer Festival ended last month. 
While this destination-dining concept is 
relatively new in the Maldives, what have 
been your biggest takeaways from it?

The most valuable thing is the community 
spirit that it fosters among the local 
resorts. It was this spirit that prompted 
us to establish BAARU – Baa Atoll Resorts 
United – an association that meets 
quarterly to plan community projects and 
initiatives, with a focus on supporting 
the Baa Atoll UNESCO Biosphere Reserve. 
Our member resorts include newly 
opened and well-established properties, 
from the super-luxury to the 3-4 star 
segment. All have different approaches 
and habits, but the fact that we are all 
able to sit around the table and discuss 
issues and interests that are common 
to us all has been incredibly uniting 
and positive. There is now a very strong 
sense of ease and respect among the 
member properties and we are able to 
share customers – something that would 
not have been possible ten years ago. 
To me, the festival is indicative of the 
wider sustainability movement that is 
affecting us all globally: the need for 
communities to unite, work together and 
share experiences for the common good.

Do you offer any loyalty programs or 
special offers to your guests?

Four Seasons guests are as loyal as they 
are discerning. I was speaking to an in-
house guest yesterday who told me they 
have a few favourite hotels around the 
world, of which 90 per cent are Four 
Seasons and 10 per cent others. This 
couple travels extensively and stays 
at Four Seasons properties around the 
world yet the company does not have a 
loyalty program, so while our websites 
carry seasonal and year-round offers 
for all guests, there are no points-
based rewards for frequent visitors for 
complimentary future stays. This makes 
a guest’s decision to stay loyal to the 
brand an emotional one, and it stems 
from the convictions of the company’s 
Founder, Isadore Sharp. His vision from 
the start was to drive the staff to create 
experiences that persuade guests to 
return because they want to. There are 
many ways that the team work to achieve 
this – and once again, it largely comes 
down to Four Seasons people. Great 
emphasis is placed on guest recognition, 

which not only improves our own 
relationship with our guests, but means 
if they then visit another Four Seasons 
property, our colleagues there will 
understand what is important to those 
particular individuals.   

Is dynamic pricing a focus at Four Seasons 
in terms of corporate agreements, and 
how has it been received?

Four Seasons were not at the forefront 
of this development, and joined rather 
late. Dynamic pricing is offered to guests 
who book directly and some properties 
are now beginning to implement it in 
the corporate and wholesale segments. 
The world is moving in this direction and 
it will happen with Four Seasons too. 
We tend not to be drivers of this type 
of development, but rather to adapt in 
destinations where the properties are 
mature and settled.

Four Seasons Landaa Giraavaru has been 
the first to introduce AntiGravity yoga to 
the Maldives, and the first hotel to open 
a spa in the Maldives – The Island Spa at 
Kuda Huraa. How important is wellbeing 
in the luxury hospitality industry? 

Wellbeing is an integral part of life so 
it’s only right that it plays a significant 
role in any lifestyle environment. In the 
luxury hospitality industry, yoga and spa 
programs are also a great opportunity for 
properties to differentiate themselves. 
Our spas are a core part of our 
business and as such, are generally not 
outsourced so as to ensure a consistency 
of service standards in line with guest 
expectations. Long gone are the days 
when spas were simply about pampering. 
Today, the best spas offer much more 
tangible health benefits. Ours are mini 
resorts in themselves, spanning a wide 
range of wellbeing treatments as well as 
opportunities for lifestyle overhauls with 
renowned experts. Many of our customers 
approach seeking natural remedies for 
health issues. It was one such surge in 
guest requests that recently prompted 
us to launch Landaa’s new Yoga Therapy 
Centre, which now has four leading yogis 
creating tailormade yoga ‘prescriptions’ 
that target individual issues including 
diabetes, spinal care and mental health. 
When better to take steps to reset your 
wellbeing that in the company of experts 
in paradise? 

What legacy would you like to leave 
behind from your leadership?

I am proud of the role that Four Seasons 
Maldives has played in sparking a passion 
for staff development, community 
collaboration and sustainability, not just 
here in the Maldives but elsewhere as 
well. I imagine most people’s ideal legacy 
would be to have left things better than 
they found them, so I’ll go with that.
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The Tetra Range is a new product in our assortment. 7 fresh and fruity varieties made from high-quality fruits are now available in 
1.0 l and 250 ml cartons.

RAUCH Yellow has been part of the Arabian and North African drinks culture for more than 40 years now. RAUCH is one of the 
leading European fruit juice manufacturers. Founded 1919 in Austria they provide outstanding product quality exported to more 
than 100 countries worldwide.

RAUCH YELLOW
1 Ltr | 250 ml

www.happymarket.com.mv

info@happymarket.com.mv

(+960) 331-3523

(+960) 331-3522

M.New Plot | Ameenee Magu
Male’ |  Maldives | 20307

Male’ 331-4713, 334-8505, 330-6716, 331-3523 | Villi Male’ 339-0700 | Hulhumale 335-1020 | Addu City 689-2777

happymarket.com.mv happymarket.mv happymarket.mv

Marketed & Distributed by

THE taste which unites us.THE taste which unites us.

New
250 ml

New
1 liter





Email:	 	 info@bestyachtsmaldives.com

Phone:	 	 +960 330 5960

Seven Seas 
Dominator 64

Luxury Yacht with experienced crew 
available for long term lease 
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On 26th September, the celebrations 
kicked off with a canoe race in which 
male and female teams participated. 
The canoe race was from Vaavu 
Keyodhoo to Vaavu Fulidhoo for the 
women’s team while the men’s team 
raced from Vaavu Fulidhoo to Vaavu 
Thinadhoo. The event concluded 
with a dinner night at Keyodhoo, and 
showcased fireworks and traditional 
activities.

In order to break the world record 
for ‘Most people free diving 
simultaneously’, an attempt was 
planned to free dive simultaneously 
with 500 divers. At present, Veronica, 
Italy holds the record with 280 
people since 2009. William Trubridge, 
World Free-Diving Champion is also 
scheduled to participate in the event 
planned to be held at Baros Lagoon on 
01st October 2019.

On 27th and 28th September, a 
tourism job fair was also held at Male’ 
City under the motto of “Tourism 
and Jobs: a better future for all” 

targeted at youngsters providing 
necessary information about the vast 
opportunities across the tourism 
industry.

The foundation for the tourism visitor 
center at R. Angolhitheem was also 
planned to be laid on 01st October in 
addition to a display of fireworks at 
Male’ City. The visitor center will help 
to promote traditional locations and 
guesthouse tourism in the Maldives.

Local students will be provided with 
the chance to visit and discover the 
services of Ministry of Tourism in 
addition to clarifying any doubts on 
the Tourism Open Day, 02nd October 
2019.

A Kids Football Fiesta with the 
participation of Male’, Hulhumale’ 
and Villimale’ is also planned for 
3rd October in association with 
the Ministry of Youth, Sports and 
Community Empowerment, Football 
Association of Maldives and Ministry 
of Education. Best player of the 

tournament will be granted the chance 
to train with the under 13 national 
team squad of Spanish Soccer School 
playing for the Intercontinental Cup 
which will be held in Dubai next year. 
Míchel Salgado, the former real Madrid 
captain of Spain will be taking part in 
the event to choose the best player.

On the last day of celebrations, a 
conference will be held to discuss the 

improvements needed to be made on 
specific parts of the industry including, 
security, job opportunities in addition 
to launching a platform for the local 
artists in the tourism industry. The 
night will end with the Official Gala 
Night dinner held at Paradise Island 
Resort & Spa.

To enhance the destination image, a 
video featuring the exclusivity of the 
destination is planned for viewing 
on Waterloo motion screen. The 
40-meter-wide screen is the largest 
indoor digital screen in the Europe. 
Waterloo Station is a major railway 
and underground station in London 
which is also the busiest bus station 
in UK.

This campaign guarantees brand 
exposure to Maldives to a large 
number of Londoners inspiring them 
to choose Maldives as their holiday 
destination. The UK market has 

performed significantly well in the first 
half of 2019, showing a growth of 13% 
compared to the same period of 2018. 
The market is expected to perform 
even better with the outdoor campaign 
and additional promotional activities 
targeted to promote the destination in 
UK.

Maldives is promoted using tour buses 
operated seven days a week from 8am 
to 8pm for six months. Tour buses 
fully wrapped with images showing 
the uniqueness of the destination will 
cruise through popular routes such as 
Central London, Buckingham Palace, 
London Bridge, Hyde Park Corner, 
Westminster, Victoria, The Strand and 

more iconic London locations on a 
daily basis.

Furthermore, breathtaking images of 
Maldives are viewed on digital displays 
at bus stops in Central London and 
will continue for a period of two weeks 
aiming to inspire potential travelers.

LATEST NEWS

World Tourism day celebrated across the Maldives

An Outdoor campaign launched in UK to promote Maldives

Various events have been held across the Maldives to mark the World Tourism Day by Ministry of Tourism.
Numerous successful brands and businesses in the tourism industry such as Crown and Champa Company, Villa Group, Universal and 
several other resorts contributed to the world tourism day activities. Several sponsorships were handed over during the conference 
held on 5th September 2019.

Maldives Marketing and 
Public Relations Corporation 
(MMPRC) has launched an 
outdoor campaign to promote 
Maldives in major locations 
across London.
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The exhibition delivered a large 
turnout thanks to its engaging 
speakers and exhibitors that boasted 
a myriad of people in the industry 
and their experiences as dive travel 
and trade stakeholders, equipment 
manufacturers, National Tourism 
Organizations (NTO), distinguished 
VIPs, leaders, and influencers such as 
marine conservationists, underwater 
photographers, environmentalists, 
and even Bollywood actress Parineeti 
Chopra.

To kick off the opening ceremony, 
a traditional dance was performed, 
where the dance group graced the 
stage in their beautiful shimmery 
red outfits and performed a classical 
and contemporary fusion act. ADEX 
India Ambassador and Bollywood 
actress, Parineeti Chopra, graced the 
stage with her presence and talked 
about her love for diving. While not 
exactly the sporty type, Parineeti 
was pleasantly surprised when 
she discovered the sport. She first 
discovered and fell in love with diving 
in Bali, Indonesia, and continues to 
enjoy diving around the region.
Over 40 media channels turned up 
from various organizations to cover 
the event, transcending print and 
digital formats. The diving industry 

and scene in Mumbai, India is 
proven to be one that is growing and 
promises a huge success.

Former President and Speaker of the 
People’s Majilis Maldives, Mohamed 
Nasheed, came to grace the event as 
a Guest of Honor at ADEX India on 
second day talking about Maldives 
and the importance of healthy marine 
life. “Maldives is not a small island 
state; it is a big ocean state.”

He says that Maldivians are the ocean 
people— people who lives next to the 
ocean and grow up next to the sea. As 
such, the beach, sea, and underwater 
is intertwined with President 
Nasheed’s and also the lives of other 
Maldivians.

President Mohamed Nasheed 
conveyed his satisfaction to the 
partners of the event as the first 
International Dive Expo finally 
happened after 25 years of promoting 
and carrying on the conference work. 

ADEX India – Mumbai Dive show, 
served as a hub for businesses, divers, 
non-divers, and individuals alike in 
terms of its presentations, talks, panel 
discussions, and also its exhibitor 
booths. Audience interested in diving, 

or even just marine biodiversity 
and life, came together to enhance, 
learn from, and grow this tight-knit 
industry, proving that diving in India is 
definitely a budding activity.

Record holders of scuba diving shine 
at ADEX on the second day. 
Mr. Ahmed Gabr, Guinness World 
Record Holder in the Deepest Scuba 
Dive at 332.35 meters spoke about his 
venture and experience in breaking 
the record.

Mr. Faisal Jawad Hashim, Guinness 
World Record Holder for the Fastest 
10KM Scuba Dive in 5 hours 24 
minutes talked about his near-death 
experience 14 years ago. His surgeon 
declared to Faisal’s family that he 
couldn’t promise anything: Faisal may 
not have been able to live for even 5 
more minutes. 

A discussion and debate on 
sustainable diving tourism ensued 
with moderator Ibrahim Naeem and 
panelists Zoona Naseem, Paul Tanner, 
Mitali Dutt Kakar, Jonah Skoles, Abi 
Carnadie, and Neil Francis.

The second panel discussed Diving 
into Professionalism, and it was 
moderated by crowd favorite, Ahmed 

Gabr, and panelists included Julien 
Fortin, Commander Vishwanath Rajan, 
Anand Sharma, and John Seddon.

Jonah Skoles opened the last day of 
ADEX Mumbai Dive Show with a talk 
on the evolution of diving, especially 
regarding side mount techniques. 
Side mount diving stemmed from 
cave diving, wanted to go deeper. 
Therefore, there was a need for 
something on the side to explore the 
tight spaces. In 2000, it started to 
become a popular configuration.

Monica Chin, donned in a beautiful 
sari, spoke about her personal, and 
her company, ADRECC’s, hope for the 
ocean. With ADRECC, Monica and her 
team taught people about up-cycling 
fishnets, saving sharks and coral, and 
created a wider awareness about a 
clean ocean.

Mark Strickland spoke about the 
amazing marine life behaviors by 
looking at the tiniest to the largest 
creatures in the sea. From clownfish 
to sharks, Mark talked about how 
they mated, laid eggs, and fed. He 
also mentioned how different marine 
creatures partner to form unique 
relationships that enhance each 

The first ADEX show in India – ADEX India Mumbai Dive 
show held on 04th October 2019
The first ADEX show in India organized by Underwater 360 (International), Highrise (Sri Lanka and Maldives), and Events Solution 
(India) commenced on 04th October 2019 at Bombay Exhibition Centre in Goregaon, Mumbai. 

EVENTS & AWARDS
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other, also known as symbiosis, and others that simply 
cannot get along. Mark’s comical, engaging talk was 
refreshing and eye-opening, and its less technical nature 
truly brought a vast variety of topics to ADEX India

Kanika Mohan Saxena from Orca Dive talked about three 
kinds of divers she sees and trains as a Master Scuba 
Diver Trainer. 

Ibrahim Naren, Elsie Gabriel, Monica Chin, Jackson Peter, 
Shaahina Ali, and Ahmed Gabr sat on a panel on the 
last day with moderator Mitali Dut Kakar to discuss The 
Single-use Plastic Conundrum.

In combatting plastic pollution, it was mentioned that 
while beach clean-ups are great, they should not be the 
idea of a solution, as ultimately, if plastic usage is not 
reduced, the sea brings waste back to land.” It is about 
stopping as an individual.”

The diving industry is growing in India, and marine 
conservation and plastic pollution awareness around 
the region is an issue that is being talked about. At 
ADEX, these burning topics were spoken about in 
depth and the questions posed by the public showed 
that India is ready to plunge into the deep blue.
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Tuna Tartare

Ingredients

• Tuna loin 80 gr
• Avocado dices 10 gr
• Mozzarella mousse 8 gr
• Cherry tomato no. 2
• Croutons of bread n.3
• Balsamic reduction 3 gr
• Salt to taste.
• Pepper as needed.
• Lemon citronette 8 gr
• Extra virgin olive oil 5 gr

Method

Finely dice the tuna. In a bowl, combine the tuna dices with the lemon 
citronette, salt, pepper and mix gently. Place the tuna tartare in a round 
mold in the centre of a plate, press gently before carefully removing the 
mold.

On top of the tuna dices, place the mozzarella mousse on small avocado 
dices then add the cherry tomatoes cut into 4 pieces and, finally, the 
croutons.

Before serving, garnish with a drizzle of balsamic vinegar and extra virgin 
olive oil.

Courtesy of Chef Jude Fernando, Executive Chef
Four Seasons Hotels and Resorts

BON APPÉTIT

Our industry-leading printing solutions deliver exceptionally high 
quality print to create lasting impressions for your business. 
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The prestigious 4th Annual South Asian 
Travel Awards (SATA) 2019 kicked-off on 
19th  September with SATA Opportunity 
and Conversation, followed with the 
Grand Gala and celebration on the 
evening of 20th September at Amari, 
Galle Sri Lanka. The leading travel, 
tourism and hospitality Winners of 
South Asia from Maldives, Sri Lanka, 
India, Nepal, Bhutan and Bangladesh 
was announced at the Grand Gala 
Celebration. SATA 2019 has received 
over 700 nominations from a plethora 
of segments within the industry and 
endorsement from more than 15 Travel 
Industry Organizations and National 
Tourism Bodies. SATA has grown 
immeasurably over the past four years.
 
The South Asian Travel Awards (SATA) 
was launched in 2016 with the intention 
to provide brands across the region’s 
travel and hospitality industry with a 
credible platform to be recognized for 
their outstanding achievements. As 
the first brand to celebrate a wide and 
encompassing spectrum of hospitality 
and travel in the South Asian region, 
SATA has received immense support 

from regional hospitality brands and 
organizations. The first SATA Gala 
ceremony was hosted at the Mount 
Lavinia Hotel in 2016, with subsequent 
SATA Gala’s held at Equator Village 
Maldives in 2017 and The Taj Mahal 
Palace Hotel, Mumbai in 2018 and Amari, 
Galle Srilanka in 2019.

SATA 2019 have received immense 
support from the industry key partners 
in the region. Platinum Partner – Velana 
International Airport, Gold Partner – 
The Hawks, Insurance Partner – Dhivehi 
Insurance Company, other Silver Partners, 
Associate partners, Endorsement 
partners, Hospitality partners and Media 
partners in Maldives and South Asia. 

SATA is held as a retreat with key 
pioneers in the travel, tourism and 
hospitality industry in one place, as the 
best networking platform. Maldives have 
proudly won 3 awards as a destination 
and 32 awards for individual categories, 
nominated by the resorts. SATA President, 
Mr. Ismail Hameed proudly announces 
that the prestigious SATA 2020 will be 
held in Maldives next year.

EVENTS & AWARDS

SOUTH ASIAN TRAVEL AWARDS 2019 concludes at Amari 
Galle, Sri Lanka

Amari Galle Sri Lanka
Leading Family Resort

Atoll Transfer
Leading Tourist Transport Provider (Land/Sea)

dusitD2 Yarkay Thimphu
Leading F&B Hotel/Resort

PARADISE ISLAND RESORT, MALDIVES
Leading Meeting and Conference Hotel/Resort

Jumeirah Vittaveli Maldives
South Asia’s Most Romantic Resort

LUX* South Ari Atoll
Leading Eco-Friendly Resort

Best Dives Maldives
South Asia’s Leading Dive Center / Brand

Reveries Diving Village Surf & Spa
Leading Guest House / Tourist Inn

Floating Resort by Scubaspa Maldives
Leading Liveaboard Brand
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Avia Maldives Pvt Ltd
Leading Supervision Agent (General Aviation Service)

Amilla Fushi, Baa Atoll, Maldives
Leading Wellness and Spa Resort

SriLankan Airlines 
Leading International Airline 
Leading Passenger Class - Business

Spice Routes Luxury Cruises
Leading Wellness and Spa Resort
Leading Wellness and Spa Brand

Temple Tree Resort & Spa Nepal
Leading Theme Resort

Cocoon Maldives
Leading Designer Hotel/Resort

Equator Village
Leading Airport Hotel

Summer Island Maldives
Leading Beach Resort

Airport Beach Hotel
Leading Business Hotel

Adaaran Prestige Water Villas Maldives
South Asia’s Leading Bungalow / Villa

Ace Aviation Services Maldives
Leading GSA

Four Points by Sheraton Mahabalipuram resort & Convention Center
Leading Convention Center
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Whilst destination dining has been relatively new in the Maldives, the Guesthouse Association of Maldives (GAM) has 
announced plans to introduce ‘Culinary Tourism’ among the guesthouse members across the Maldives. What other ways 
could we have our visitors to appreciate and indulge in food that reflects the local cuisine, heritage and culture?

Frankly Speaking

Ahmed Afrah
Managing Director

Canopus Maldives / Canopus Retreat

Abdulla Suood 
President
Maldives Association of Travel Agents and Tour Operators (MATATO)

Mohamed Riyaz
Managing Director

Let’s Go Maldives

Ismail Hameed
Vice President
National Boating Association of Maldives ( NBAM )

Shaaz Waleed
Founder & Managing Director

Resort Life Maldives
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